
If this was 
your logistics 
problem...



This is how 99% of  
the competition  
would deal with it.

Logistics evolved.



This is how  
we would  
deal with it.

We solve logistics problems by 
looking at things differently.  
We go beyond the traditional 
approach thanks to our unique mix 
of ability matched by agility. It’s the 
reason we’re the number one for 
retail logistics, and the reason we 
have a client base ranging from 
Asda to zulily, that trust us to deliver 
their customer promise.



Logistics 
evolved.

Five years ago, we set ourselves a goal.  
We wanted to turn Clipper into a different  
kind of logistics business. One that would really 
understand what retailers needed. One that 
could react quickly, and always be a step  
ahead of the market. It wasn’t enough for us to 
be just another logistics company. We wanted  
to evolve logistics.

To achieve this we’ve changed, reshaping our 
business offering, and restructuring our service 
and solution delivery. As a result we have a 
completely new approach – The Clipper Way, 
that’s consultative, agile and efficient. A new  
kind of logistics company, for a new world.
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“Their confidence 
gave us confidence.”

Logistics evolved.



Agility.  
Ability. 
Credibility.

Staying out in front in the logistics 
marketplace is a challenge.  
So we’ve taken a different 
approach to get there.
We’ve become more collaborative. More responsive.  
We’re offering bespoke solutions. And we’re becoming  
more accessible to our clients at every level. It’s a 
journey. But along the way we’ve gained something 
very important. Credibility. Our customers see us 
as problem solvers. As out-of-the-box thinkers. As a 
company that goes beyond the call of duty to deliver 
results. A leading company with a challenger brand 
mentality, trusted by some of the UK’s biggest brands.



Our most 
valuable tool? 
Understanding.  
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Successful and progressive 
retail brands need the 
right logistics partner. That 
partner should help take 
risk, complexity and cost out 
of supply chains. Someone 
they can collaborate with at 
every level. Someone who 
understands their business 
challenges.

For our customers, 
that partner is Clipper. 

The retail landscape is evolving and 
consumers’ expectations and demands are 
growing, but even in a challenging market 
such as this, we can help our customers’ 
brands grow too. How? By sharing insight, 
knowledge and best practice. Where some 
logistics companies struggle to adapt to 
the times, we remain flexible and efficient, 
continually evolving our approach and service 
line propositions specifically for the demands of 
today’s retail sector.

We understand your world. And we can help 
you make the most of it.

“They are a valued 
extension of our 
business. The link  
is seamless.”



Bringing the UK 
and Europe 
closer together.
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We’re leading the field in developing pan-European 
logistics solutions, which are not constrained by 
the self-imposed boundaries of traditional retail 
logistics providers. In a European marketplace, with 
international sales becoming an ever more important 
factor, why should solutions be regionalised?

Our agile logistics solutions are trusted by retailers  
to deliver millions of items in the UK and across 
mainland Europe.

It’s just one of the reasons why we’re regarded as 
Europe’s number one. The company that’s evolving 
multichannel logistics, one country at a time.

At Clipper, we’ve been at the 
leading edge of retail logistics for 
over 20 years. And today we deliver 
worldwide from sites in both the UK 
and Europe.



Multichannel 
that works on 
many levels.

Retailers operating in a multichannel world want 
more than a simple warehousing and distribution 
operation. At Clipper we’ve diversified to provide a 
wide range of added-value services, allowing our 
customers to focus on what they do best – retailing.

We’re widely regarded as being the number one 
in multichannel retail logistics. With the kind of 
experience, people and infrastructure that makes 
a real difference to our customers, and has 
consistently delivered tangible business results.

Whether you’re new to multichannel retailing or want 
a fresh perspective, we can help you evolve your 
business, ensuring you get the right product to the 
right customer at the right time, profitably.

“They are best-in-class 
for multichannel 
logistics.”

Logistics evolved.

Retail never stands still,  
and a fast-paced multichannel 
environment demands a 
responsive, retail-focused  
logistics solution.





When it comes 
to returns,  
we deliver.
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Delivering goods direct to 
customers is an art. But so is 
dealing with returns. At Clipper, 
we’ve mastered both.

We’ve had to. With the fashion industry average for 
returns at around 20%, it’s an area that is important  
for retailers – in fact, it’s business-critical.

We were one of the first to address this challenge  
in the market, and now we handle returns for a wide 
range of retail customers across Europe. In fact we 
have a returns management system developed 
specially for this purpose. We call it Boomerang™.

Boomerang™ returns management by Clipper takes 
cost, complexity and risk out of the equation. Most 
importantly, it delivers results. Something that’ll make 
you more competitive, more responsive and ever 
more popular with your customers.

That’s more innovative and agile thinking from Clipper.
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Deconsolidation.  
Done well.

Port deconsolidation logistics is the ultimate 
in modern supply chain management 
solutions. It’s flexible, fast, and more 
environmentally-friendly. We can save 
customers supply chain costs and road 
miles, and reduce their carbon emissions.   
In a nutshell, the port becomes your upstream hub. From here  
we can manage your stock as necessary, and fulfil demand.  
Our deconsolidation centres provide retailers with a faster, 
smoother solution, and are better positioned to react to  
changing demands.

All in all it makes you more efficient, quicker to react and able 
to stay at the forefront of your sector. It’s an eco-friendly way to 
enhance an international supply chain, and with it we’ve been  
able to help some of the UK’s leading retailers and importers  
simplify their freight, warehousing and distribution, whilst  
minimising logistics costs.



Making retail   
more rewarding.
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As a logistics company with 
specialist retail experience, 
we offer the added benefit of 
dedicated retail consolidation 
centres across the UK. These 
unique, off-site ‘stock rooms’ 
can free-up extra selling space, 
reduce congestion outside stores 
and minimise disruption.  

Having these convenient off-site stock rooms for all 
your stores gives you a greater degree of control 
over your deliveries. It makes you more flexible and 
more eco-friendly. And gives you exclusive access  
to a full range of added-value services.

Isn’t that the way retail should always be?



Logistics evolved.



A word from 
our customers. 

“Clipper was the ideal choice due to its  
team’s experience in e-fulfilment and  
growth strategies.”

“We were impressed by Clipper’s track record 
in multichannel logistics. The new facility at 
Ollerton provides exactly what we need.”

“Clipper is respected and renowned throughout 
the logistics industry as a professional and 
flexible business and has truly demonstrated 
these qualities throughout the migration 
process.”

“Their ability to implement effective solutions, 
often within very tight time frames, has allowed 
us to respond to changing customer needs 
and ensure excellent customer service.”

“Over the last 15 years I have had supply chain 
responsibility for a number of major UK retailers, 
and I have turned to Clipper repeatedly as 
a key outsource partner, valuing their 
professionalism, industry knowledge  
and flexibility.”

“We have been working with Clipper as a 
trusted provider since 2009. During that time, 
the deconsolidation operations at Wynyard 
have created significant efficiencies across the 
business both in terms of minimising costs and 
in reducing our environmental impact. We look 
forward to continuing to work in partnership 
with them for the foreseeable future, as we 
continue with our ambitious growth plans for 
the brand.”

“Clipper is well-respected in the retail industry 
and was an obvious choice for this contract. 
The team has worked tirelessly to ensure that 
we hit our tight timelines and have yet again 
proved they are agile and very capable.  
I am looking forward to growing the Nutmeg 
operation and seeing our relationship with 
Clipper flourish.”

“As a multichannel logistics provider, Clipper is 
second to none. Their implementation of our 
new systems and warehouse facilities were 
completed on time and within budget.  
In every aspect of our work together they 
consistently prove themselves to be an agile 
and able partner.”

Here are a few of the many positive things our customers  
have said about their Clipper experiences:



A new way 
to look at 
logistics.

To solve logistics problems we look at things 
differently. And thanks to our unique blend 
of ability and agility we’re the number one 
for retail logistics.
 
So if you’re looking to evolve in the UK or Europe, and 
want us to take a new look at your logistics challenges, 
visit www.clippergroup.co.uk or call our Chief Executive 
Officer, Tony Mannix, on 0113 204 2050 today.
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Find out how we 
can help solve 
your logistics 
problem.

Get in touch 
today.



Clipper Logistics plc
Gelderd Road
Leeds LS12 6LT

telephone: 0113 204 2050
fax: 0113 204 2085
email: info@clippergroup.co.uk
web: www.clippergroup.co.uk


