


The Retail Top 100 Movers & Shakers Report 2018

Welcome to the latest annual ‘Retail Insider Top 100 Movers & Shakers in Retail’ report 
that continues in its quest to highlight the achievements of those individuals who are 
successfully bringing digital into their respective businesses.

It is di�  cult to operate in the retail 
sector without being impacted 
by digital developments as the 
industry continues to undergo its 
transformation and the people in 
this report are fully immersed in this 
ongoing revolution.

We have continued to see the 
trend for digitally-focused 
individuals in the retail industry 
moving up from heading the online 
divisions to running organisations, 
which highlights the value now 
a� orded on those individuals that 
are digitally literate. 

The objective of the report has 
been to � nd those people who are 
setting the pace and who will have 
increasing in� uence as the sector 
is remade and old models become 
increasingly irrelevant.

This task is far from easy and so 
Retail Insider is again massively 
grateful for the help given by 
the Advisory Panel. They each 
brought their unique perspective 
into play and ensured the rigorous 
methodology we apply to its 
production was again maintained 
this year. 

Finally, it’s a very big thank-you to 
K3 for its continued sponsorship 
of the Movers & Shakers report. 
We both feel that the retail industry 
has arguably never been so exciting 
and it is a privilege to be able to put 
a spotlight on the people who are 
making a positive contribution.

Welcome

Glynn Davis
Retailinsider.com
twitter @glynndavis
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Over the past 12 months a wide range of experts from across different disciplines within 
the retail industry have been consulted to help draw up an initial long list of potential 
constituents of the Top 100 for 2018.

These individuals comprised 
consultants, technology vendors, 
service providers, recruitment 
specialists, senior retail executives, 
advisors and City analysts whose 
expertise encompassed all aspects 
of the sector.

The carefully selected Advisory Panel 
then helped to reduce this long list 
down to a Top 100 names and from 
within this grouping they selected a 
Top 35. The Panel is chosen on the 
basis of their combined knowledge 
and expertise covering every part of 
the retail industry. 

The Top 35 names were then 
given to each of the Panel to 
score privately on a number of 
important criteria – achievement 
over the last 12 months, potential 
future achievement, customer 
engagement, digital capability and 
innovative capability.

By collating these scores a ranked 
Top 35 list was created.

To highlight the different skill sets  
of the individuals in this year’s report 
the following categories were used 
for the non-retailers in the Top 100: 
‘Enablers & Facilitators’, ‘Recruitment 
Specialists’, and ‘Investors & Non-
executive Directors’.

This represents a change from  
last year and was brought about  
by the Advisory Panel’s decision  
to focus more on retailers and 
remove consultants and advisors 
from the list. These have, to some 
extent, been absorbed within 
the ‘Investors & Non-executive 
Directors’ grouping.

Methodology
Key 
The world of retail never stops so to help you  
keep track of who is new and who is back once 
again, who is surging up and who has slipped 
down, look out for the symbols below on your 
journey through this report.
Also note the eye icon. Make a note of those it 
marks and watch their career moves. We believe 
they may just be some of the brightest sparks  
this sector has to offer.

Moving up 

Non-mover

New entry

One to watch

Slip down

Re-entry
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Anthony Fletcher | CEO
Graze.com | Anthony took up the CEO role at Graze in December 2012 after serving as UK 
managing director and chief marketing officer at the healthy snacks company, beginning 
in 2009. He has used the marketing and product skills he honed while at Innocent Drinks 
where he held a number of roles, latterly as innovation manager. He has successfully taken 
Graze into retail stores and expanded it into the US market.

Zia Zareem-Slade | Customer experience director
Fortnum & Mason | Zia has held the role of customer experience director at F&M for the past 
five years and plays a vital role in its multi-channel development. Prior to this she spent two 
years as head of online at Selfridges. Her digital experience dates back to 2000 when she 
was e-commerce manager at MFI.

Mark Felix | General manager of home services
Moneysupermarket.com | Mark joined Moneysupermarket in July 2018 after nearly four 
years at John Lewis where he was director of online trade. Prior to this he was head of 
online at Sainsbury’s with responsibility for trading, content and merchandising. Mark is  
also a mentor at WeFarm and the Mayor’s International Business Programme. 

Indira Thambiah | CEO
Roof Maker | Indira is the newly installed CEO at Roof Maker, which she joined after nearly 
two years as managing director of luxury bathroom retailer C P Hart. She has been involved 
in the digital side of business for a number of retailers including Home Retail Group, DSG 
Group and Zulily. Indira is also a senior advisor to Venture Founders and is the founder of 
Silly Point Wines.

Orlando Martins | Founder
ORESA | Orlando founded ORESA in 2008 following stints working at leading executive 
search firms including Berkeley and Quantica where he gained vast experience and built 
up his network across the retail industry. He has created a respected practice specialising 
in fashion retail and digital.

David Kohn | Customer & e-commerce director
Heal’s | David is a very experienced retailer who has been in the sector since 1990.  
He first became involved with the digital aspects of the industry in 2006 when at Borders. 
He has spent time heading up the online operations at Waterstones, Snow+Rock and Heal’s 
where he is currently customer & e-commerce director. He is also a consultant specialising 
in multi-channel strategies.

Jonathan Wall | Chief digital officer
Missguided | Jonathan has a wealth of experience in the sector, which has led to him being 
in demand since he left Shop Direct after seven years as its group e-commerce director. 
He is presently chief digital officer at Missguided and a non-executive director at Yours 
Clothing. Jonathan combines this with board positions at Digital Bridge and an advisory role 
at Palatine Private Equity. 

Daniel Bobroff | Founder
Coded Futures | Daniel is the founder of Coded Futures, a creative technology advisory 
firm focused on retail, as well as being a special advisor and head of retail at High Tech 
Engineering Center (HTEC). This follows a two-year period as co-founder and investment 
director at Asos Ventures. Daniel is also a leading speaker on the topic of retail technology 
and is a board member of True Fit Corporation and Detego. 

Alison Lancaster | Digital marketing director
Fanatics (International) | Alison’s current role is digital marketing director at Fanatics, which 
follows a period as chief customer officer at House of Fraser. She is massively experienced 
in the digital and marketing areas with a career that has encompassed time at numerous 
retailers including Bonmarche, White Stuff, Feather & Black, Harrods, Charles Tyrwhitt, 
Bravissimo and John Lewis.

Additional special thanks to: 
Martin Newman | Founder & Chairman | Practicology

The Movers & Shakers Top 100 Advisory Panel



2018 heralds the dawn of a new era in retailing, with individuals who have not only embraced 
digital transformation but have grabbed hold of it, reshaped it and are redefining Retail. 

The Movers & Shakers report 
continues to mirror the vibrant 
market we’re all part of and this 
edition shows clearly where these 
positive disrupters are succeeding 
alongside the old models who are 
unfortunately falling by the wayside.

The intention of the Movers & 
Shakers was always to identify 
those individuals who were making 
a difference in Retail and this year 
clearly highlights those who are 
doing it their way, increasingly on 
a global platform, ignoring many 

traditional boundaries and innovating 
in ways so far removed from 
conventional retailing to embrace 
the new digital age head on.

I would like to personally thank  
Glynn and the Advisory Panel of 
experts who once again spent the 
early summer locked in heated 
debate discussing who would be in 
the final report.

The final words of thanks must go to 
all those named individuals and the 
businesses that make up the Movers 
& Shakers report. This makes for 

an exciting time with Retail being 
rewritten and the focus on creating 
a connected customer experience 
being played out in front of our eyes.

I’d love to hear your views on this 
year’s report and look forward to 
some lively discussion!

Retail - reshaped & redefined

Denise Davidson 
Retail Advocate | K3 
denise.davidson@k3btg.com
twitter @K3_Denise

“Positive disrupters are 
succeeding alongside 

the old models who are 
unfortunately falling by 

the wayside”

Retailinsider.com | Sponsored by K3 Retail



When taking a look at the highest 
achievers in this report it is clear how the 
retail landscape is changing and where 
the future, and the positions of power 
and influence, potentially lies.

Top 35
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Movers & Shakers top 35

01

02

03
 José Neves | CEO & founder
 Stephanie Phair | Chief strategy officer
 Elliot Jordan | CFO

Farfetch | Farfetch is a positively disruptive influence and it has been driven by the 
thinking of Neves who founded the designer fashion platform in 2007. He has built it 
into a global business selling thousands of products from hundreds of designers into 
200-plus countries. One of his mantras is to surround himself with successful people 
which he has achieved with Phair who is chair of the British Fashion Council alongside 
her role of chief strategy officer for Farfetch. Both are supported by Jordan who took up 
the CFO role in 2014.

 Doug Gurr | Country MD UK
 Ajay Kavan | VP worldwide & Asia special projects  

 (Prime Now/Fresh)
Amazon | Gurr became UK Country Manager for Amazon two 
years ago after serving in other roles including president of 
its China business. Prior to this he was development director 
at Asda Walmart for five years and earlier on he founded 
Blueheath, which was sold to Booker. In the UK he has the 
support of Kavan who has a very broad remit across many 
aspects of the Amazon business. He has previously held a 
variety of e-commerce roles in companies including Littlewoods, 
B&Q and Homebase.

 Tim Steiner | CEO
 Paul Clarke | CTO

Ocado | It has been a transformational year for Ocado and its 
cheerleading co-founder & CEO Steiner. He has successfully 
navigated the company to its current position in the FTSE 100 
through a series of licensing deals with major retailers that have 
eventually proved all the nay-sayers wrong about the tech/retail 
food delivery company. Much of the success is arguably down 
to CTO Clarke who has led the team creating the group’s cutting 
edge technology.

The final top 35 have been selected and ranked by the Advisory Panel based on innovation, 
performance over the last 12 months, potential future performance, customer engagement,  
future business leader potential, and multi-channel strategy. 
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 Luke Jensen |  
Chief executive of Ocado Solutions 
& executive director

Ocado | Jensen has made a serious impact at 
Ocado since joining the company in early 2017 
when it had long been talking about selling 
its unique grocery technology solution but 
overseas deals were elusive. He has helped 
bring in four significant deals from around the 
world most notably with US-based grocery giant 
Kroger. Jensen has experience from his time as 
group development director at Sainsbury’s and 
prior to that he worked at consultants OC&C.

 Nick Beighton | CEO
Asos | Despite the challenge from the smaller 
online players at one end and the major fashion 
retailers at the other it is a credit to Beighton 
that he has ensured Asos has stayed at the 
head of the digital-first pack. The company 
has ensured it has not fallen into a legacy 
systems trap by adopting an agile technology 
infrastructure and constantly innovating. Its use 
of cutting edge solutions keep it relevant to its 
young audience.

 Matthew Moulding | CEO
The Hut Group | Moulding continues to build a serious force in online retailing through The Hut’s strategy of 
acquisitions and impressive integrations. He has just secured a $1 billion banking facility for further US and European 
acquisitions. Moulding has successfully diverted the company away from its original entertainment focus and onto 
beauty products in which it is now the leader of the online pack. It operates over 100 websites while half of its 
revenues come from overseas.

 Anthony Fletcher | CEO
 Paolo Wyatt | Chief digital officer

Graze.com | Fletcher joined subscription model, personalised, healthy snack retailer Graze in 2009 and was promoted 
to MD in 2011. Within two years he was CEO of the business and under his direction Graze has introduced its 
snacking ranges into supermarkets and successfully launched in America – both of which have had a huge impact 
on sales. He is assisted by Wyatt who took on the chief digital officer role in mid-2017 having held various positions at 
Graze since 2012.

 Ben Francis | Founder & chief brand officer
 Steve Hewitt | CEO

Gymshark | Gymshark is a marketing phenomenon. It was founded by Francis (now chief brand officer) when still a 
teenager and it cleverly uses a system of social media ambassadors and organises world tours so that followers can 
meet their idols around the world. This has helped it grow its sales to a forecasted £100 million this year. Hewitt joined 
the company in 2015 as MD before being promoted to CEO in 2017 and it is he who executes on the strategy while 
Francis builds the brand around the globe.
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 David Schneider | Co-founder
Zalando | Schneider co-founded Berlin-based online fashion platform Zalando 
in 2008 and is now responsible for the Partner Solutions division, the own 
brand zLabels, and the Zalando brand itself. The company offers clothes and 
accessories from almost 2,000 brands and is present in 17 countries. Schneider 
is integral to enabling these partner brands develop their online businesses and 
deliver a constant stream of new brand partners who are excited by its ever-
improving fulfi lment and delivery capabilities. Nike and H&M are two recent, 
high-profi le recruits to its platform. 

 John Roberts | Founder
 Steve Caunce | CEO

AO.com | AO.com founder Roberts stepped down from his CEO role in 2017 
after 17 years at the helm of the electricals retailer but remains on the board 
as executive director. He has been instrumental in using the internet as a 
platform to change the way kitchen appliances are sold. Caunce continues to 
push this stance, having taken over as CEO from Roberts following a stint as 
COO. He previously spent several years as fi nance director at Phones4U.

 Simon Mottram | Founder & CEO
Rapha Racing | Mottram founded the Rapha brand in 2004 after several years 
working as a brand and strategic marketing consultant. This he brought to bear 
at Rapha, with its innovative mix of club houses, cycling trips and belief that 
its stores are not shops but hubs for its cycling community. Its success led to 
it receiving a £200 million investment from RZC in 2017. Mottram’s belief in the 
principles of Rapha, and his drive, are integral to the ongoing development of 
the organisation. 

 Richard Longhurst | Co-founder
 Neal Slateford | Co-founder

Lovehoney | Longhurst has a media and journalistic background but founded the 
sexual toy retailer in 2001 and has brought his strong marketing and advertising 
skills to bear ever since. His co-founder Slateford worked with him at Future 
Publishing in web development where they both spotted a glaring gap in the 
market. Lovehoney now sells a third of all the sex toys sold in the UK as sales 
rose an impressive 31% last year.

 Angus Thirlwell | CEO
Hotel Chocolat | Thirlwell founded Hotel Chocolat in 2004 and his passion for 
chocolate continues to drive innovation at the company. In 2006 it purchased its 
own cocoa plantation which now also houses a luxury hotel. In 2013 he oversaw 
the opening of two cocoa cuisine restaurants in the UK along with the School 
of Chocolate experience in London (of which there are now 14). More recently 
a new café concept was developed, which has since opened within 26 Hotel 
Chocolat shops. Thirlwell remains a force to be much admired for his focus on 
pushing innovation.

 Mahmud Kamani | Co-founder & CEO
 Carol Kane | Co-founder

Boohoo.com | Former fashion student/designer Kane and fashion retailer Kamani 
co-founded a retail powerhouse in online clothing fi rm Boohoo that is forecast to 
hit £1 billion in sales by 2020. The fi rm’s market of 18-25 year old females shows 
no sign of falling out of love with the fast fashion, low-cost, celebrity-driven style of 
the company which now employs 1,000 people. The acquisitions of Nasty Gal and 
Pretty Little Thing position it strongly for future growth.
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 Clodagh Moriarty | Chief digital offi  cer
Sainsbury’s Argos | Moriarty’s promotion to Sainsbury’s operating board as group 
chief digital offi cer is a big role involving creating and leading the customer’s 
digital experience across Nectar, Sainsbury’s Bank, Argos and the supermarket 
business. She joined the company eight years ago and worked latterly as head 
of strategy during which time she introduced same day grocery delivery and 
SmartShop. Prior to this Moriarty spent nine years at Bain & Company.

 Philippe Chainieux | CEO
Made | Chainieux joined the online furniture retailer in 2013 initially as COO – a role 
he occupied for three and a half years - before rising to CEO at the end of 2016. 
His previous experience is weighted towards the online dating sector and includes 
two years at Match and seven years at Meetic. He has recently been broadening 
out the business to become a homewares designer and retailer.

 Federico Marchetti | CEO
 Alison Loehnis | President of In-season

YNAP | Italian Marchetti was originally a banker but turned his hand to 
entrepreneurship in 2000 when he developed Yoox, an idea to merge the exclusive 
and luxurious fashion world with the fully accessible internet. The painful purchase 
of Net A Porter gave the business real scale and it now sells to millions of shoppers 
in 180 countries. Integral to its success is Loehnis who has held a number of 
positions within the business.

 Peter Cowgill | Executive chairman
 Dan Finley | Group multi-channel director

JD Sports | Another pairing of e-commerce expertise with old-hand retailing 
experience, Cowgill and Finley have worked together for the past six years since 
Finley joined in 2012 having left Peacock Group. Under Cowgill’s leadership JD 
Sports has seen a surge in demand for athleisure wear with a commensurate rise 
in its profi ts. He has also overseen an expansion into Australia and the US, with the 
recent purchase of The Finish Line. Finley’s infl uence is showing in online sales, 
which rose 30% according to recent fi gures. 

 Alessandra Bellini | Chief customer offi  cer
 Paul Wilkinson | Head of product for space, range & display

Tesco | As Tesco is actively integrating its various channels the role of Bellini has 
become increasingly important as she has responsibility for the experience of the 
customer across all touch-points with the grocer. She joined Tesco after a 21-year 
stretch at Unilever. Wilkinson has also been focused on the customer experience 
with his former role as head of technology research in Tesco Labs with a remit to 
fi nd the best technology solutions. He has just taken on a new role to broaden his 
experience and he is certainly one to watch at Tesco. 

 Ray Kelvin | CEO
 Craig Smith | Digital commerce director

Ted Baker | If there is one fashion business that enjoys universal respect it is Ted 
Baker and the founder of this juggernaut Kelvin still has his fi ngerprint all over the 
enterprise. He has taken it from a shirt stall and built it into a global business with 
revenues of nearly £600 million. But it still retains its quirkiness. A key player in this 
is Smith who has been with the business for 22 years as brand director. His new 
focus on digital channels bodes well for the fi rm that is already well-known for its 
innovative ‘shoppable’ fi lms, which use Instagram to promote Ted Baker products. 
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 Duncan Grant | Director of strategy
The Entertainer | Grant started his professional 
life with accountants KPMG before joining 
the family business the toy retailer The 
Entertainer in 2006. He has led the group’s 
digital developments having initially held the 
director of multi-channel role, which he held for 
nearly eight years before moving to his current 
position as director of strategy in 2014. His 
skills have very much enhanced the capabilities 
of the business, which continues to enjoy great 
success in a tough category. 

 Zia Zareem-Slade | Customer experience director
 Zoe Colegrave | Head of online & marketing

Fortnum & Mason | Quintessential British brand F&M does a large amount of business overseas conducted via its 
web business, which comes under the responsibility of Zareem-Slade and Colegrave. The former has a long pedigree 
in digital having been head of online at Selfridges up until 2013 when she joined F&M. Colegrave joined in 2016 and 
leads the amalgamated online and marketing teams where she has responsibility for delivery of the online trading 
division P&L, in addition to over-seeing the full marketing mix to drive traffi c online and to physical stores. 

 Rowan Gormley | CEO
Majestic Wine | Gormley is a serial entrepreneur 
who founded Naked Wines in 2007 and sold 
it to Majestic in 2015, which gave him the role 
of CEO at the combined group. He has been 
working hard to remake the overall Majestic 
business in the mould of the more digitally-
progressive Naked. He has overseen a 
turnaround in the profi ts by investing heavily in 
the education of its staff and selling that more 
knowledgeable relationship to the customer. 
Gormley plans to introduce the Naked Wines 
model to other areas such as craft beer and gin 
in due course. 

 Geoff  Quinn | Chairman
 Sven Gaede | CEO

TM Lewin | Quinn has done a tremendous job building menswear retailer TM Lewin into a major multi-channel 
force – with as much as 40% of its sales now derived online. He will be supporting the next stage in the company’s 
growth plan from the chairman’s seat following the appointment of Gaede into the CEO role. He has a strong track 
record having worked in senior roles at New Look, Gap Europe, Hackett, Dunhill and McArthurGlen.

 Dave Lewis | CEO
 Charles Wilson | Head of Booker

Tesco | It has been a pretty successful tenure so far for Lewis as CEO of Tesco as he has sorted out an accounting 
scandal and dealt with the discounters. With the grocer recording growing sales and profi ts he has moved onto the 
front foot and digital is very much now at the forefront of his strategic thinking. Much experimentation is taking place 
across the group. He has a massively able comrade in Wilson who was running Tesco in the UK but has decided to 
step back to running recent acquisition Booker in the aftermath of treatment for throat cancer.
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 Ulric Jerome | CEO
  Tom Athron | COO
 Nicolas Pickaerts | E-commerce director

MatchesFashion.com | Despite the competition in the branded online clothing 
market MatchesFashion.com has carved out a valuable space for itself. Much of 
the credit is due to Jerome who has helped build the business from a bricks and 
mortar operation into a £200-plus million turnover company with customers in 190 
countries and 90% of sales online. He has been ably assisted by Pickaerts and 
with the recent appointment of Athron from John Lewis it looks like MatchesFashion 
is well positioned for future growth.

 Chris Conway | Head of digital
 Matt Atkinson | Chief membership o�  cer

Co-op Food | Conway has a strong pedigree in food retailing including a stint 
at Asda where he stayed for more than a decade during which time he rose to 
the position of senior director of grocery e-commerce. He was then in charge of 
Morrison’s e-commerce department for several years before joining the Co-op 
in 2018. He is responsible for its digital transformation strategy that presently 
includes some interesting innovations. Atkinson also joined the Co-op in 2018 
after a long tenure as CMO for Saga where he was credited with transforming it 
into a digital organisation. 

 Stephen Langford | VP of commercial for George
Asda | Langford began working for George at Asda in 2011 as head of online 
where he oversaw its success as a standalone proposition. A variety of jobs 
within George followed until February 2018 when he took on VP of commercial 
at George, which means he has overall leadership of merchandising, supply, 
e-commerce, and retail operations and strategy. Previous employers include 
Tesco and Marks & Spencer.

 Ben Lewis | CEO
 Doug Gardner | CIO

River Island | River Island has been doing everything but stand still as Lewis 
recognises that the fashion market has changed dramatically. As well as opening 
a hub for selling third-party brands on its website the company has invested in an 
innovation hub to push its technology capabilities. Integral to this is Gardner who 
has been leading the push to turn River Island into a digitally-fi rst retailer that has 
included a re-platforming of its core IT system.

26
 Daniel Heaf | SVP of digital, marketing, 

 analytics & customer service
Burberry | There has been much change at Burberry over recent years but amid 
the personnel movements Heaf continues to power much of its digital activity. He 
made the big jump from chief digital offi cer at BBC Worldwide to working in digital 
commerce for Burberry in 2014 and took on his current portfolio, which includes 
responsibility for global digital marketing and data and analytics for the whole 
group, at the end of 2017.
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 Colin Porter | CEO
  Andrea Gray | Retail director

Joules | Porter has extensive global retail experience ranging from CEO, 
managing director, commercial director, merchandise director and supply  
chain director but for the last eight years he has been the CEO of Joules.  
What he has brought to the business is the recognition of the power of digital. 
Helping him deliver on the vision is Gray who joined Joules in 2012 after stints  
at Etam, Arcadia and Monsoon Accessorize. 

 Nick Thomas | CEO
BUILT/ | BUILT/ is the creation of Thomas and is changing the rules on how 
builders’ merchants operate as it offers ‘drive thru’ click & collect, it only stocks 
the most in-demand items ensuring they are always available, and it does not 
haggle on price. He started the business in 2016 after having done nearly four 
years at Travis Perkins as group digital and eVentures director. He has also held 
the role of e-commerce director at The Works. 

 Archie Norman | Chairman
Marks & Spencer | He’s undertaken a number of turnarounds in the past and 
Norman has got one big one on his hands with M&S as he looks to return it to 
relevance. Since joining as chairman in September 2017 he has brought in many 
of his own people and he certainly has the force of will and experience to make 
a big difference. One challenge he faces is the need to bring in more digital 
expertise as the company has lost a number of senior personnel in this area over 
recent years.

31
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  Nick Dutch | Head of digital
Vodafone | Dutch was head of digital marketing at Domino’s on and off for  
more than six years before joining Vodafone as group head of digital in 2018.  
He enjoyed great success in his former role and brings this broad experience 
of multi-channel and digital marketing to Vodafone. Equally happy whether he 
is pushing transformational digital thinking into organisations or answering big 
questions about the use of data, change theory and emerging technologies  
such as Vodafone’s new chatbot TOBi. 

  Kresse Wesling | Co-founder
Elvis & Kresse | Canadian born Wesling is the co-founder and director 
of sustainable, luxury brand Elvis & Kresse, which was founded in 2005 
and produces accessories such as belts, wallets and bags. Her vision to 
reuse and recycle products destined for landfill has taken her from using 
decommissioned London Fire Brigade hose all the way to a recent tie-in 
with Burberry involving using leather off-cuts to make new luxury items in the 
Elvis & Kresse range. The company now collects 12 different waste streams, 
has several charitable partnerships, and is involved with collaborations 
across industries. Wesling donates 50% of all profits to charities such as the 
Firefighters charity and now counts an MBE for Services to Corporate Social 
Responsibility among her many awards. 

“Equally happy whether he is pushing 
transformational digital thinking into organisations 
or answering big questions about the use of data, 
change theory and emerging technologies”
See Nick Dutch | Vodafone
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Turn over to find those chosen from our long list and 
deservedly included in the Top 100 Movers & Shakers.
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Who else has 
been shaking the 
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William Kim | CEO
All Saints | The international experience of Kim has helped deliver some strong 
results for All Saints as it aims to derive two-thirds of its revenues from outside 
the UK by 2020. He joined the business in 2012 and has pushed for overseas 
growth, including expansion into travel retail – particularly in Asia. Kim has plenty 
of fashion experience including seven years at Burberry that included a stint as 
SVP of digital commerce.

Guy Lister | Digital director
Ann Summers | Massively experienced practitioner in the digital space  
Lister has pitched up at Ann Summers to help with its digital activities where  
it has undoubtedly faced some stiff competition. As well as offering  
independent consultancy to a raft of major organisations he has also held  
various digitally-focused roles at Game, Office Shoes, New Look, River Island  
and Marks & Spencer. 

Angela Ahrendts | SVP of retail
Apple | Ahrendts has been the SVP of retail at Apple since 2014, having joined the 
tech firm from a strong background in fashion that included her running Burberry 
from 2006. Among her successes was a focus on integrating digital into the 
stores, which contributed to her overseeing a rise in the business’s value from £2 
billion to £7 billion. At Apple one of her key recent initiatives is the introduction of a 
‘town square’ concept into its new and reconfigured stores. 

Jill Easterbrook | CEO
Ana Machado da Silva | Head of digital product
Boden | Since Easterbrook joined Boden in 2017 – with a strong track record  
from a 15-year career at Tesco – she has been working at putting it back on the 
front foot. The business is very much multi-channel today with shops part of the 
mix but it trades in a tough part of the market and the loss of global brand director 
Penny Herriman will not have helped. However, Easterbrook has a good adversary 
in Da Silva who has experience from stints at Burberry and Asos.

Nick Wheeler | Founder & chairman
Charles Tyrwhitt | Wheeler is the founder of the business, having started out 
selling clothing as a sideline while a student, and he remains the face and heart 
of the company. Today the business comprises more than 20 stores and reports 
sales of nearly £200 million. The firm has ambitious expansion plans and opened 
an e-commerce site in the Netherlands earlier this year. The abandoning of a 
costly IT project is a bit of a worry though. 

Alex Baldock | Group CEO
Dixons Carphone | He might have only been at the phone and electricals retailer 
since April this year but Baldock is already making his presence firmly felt with a 
profits warning, the planned closure of 92 stores, the announcement of investment 
in a beefed up website, and extra money for staff training to shorten consumer 
waiting times also in the mix. He acknowledges the challenge he faces but comes 
with a strong pedigree having previously been chief executive of Shop Direct 
where he played a key role in its transformation.

Rebecca DeNiro | Sales director for GB
Dyson | Since joining Dyson in 2010 DeNiro has taken in a number of roles 
that have led to her present position as MD of GB. This has increased digital 
resonance because online sales will become increasingly important to the 
company as it pushes its agenda of driving more direct-to-consumer sales.  
She previously spent four years at FMCG giant Reckitt Benckiser.

Joel Palix | CEO
Jim Buckle | COO
Feelunique | Nobody ever said building an online beauty retailer was going to be 
easy but Palix and Buckle continue to make progress for the company’s owner 
PE firm Palamon Capital Partners. The former was appointed to what is now the 
biggest such retailer in Europe and prior to this he was CEO of Clarins Fragrance 
Group (part of the Mugler group) from 2007. Buckle joined Feelunique four years 
ago and brings with him valuable experience gained at Wiggle and LoveFilm.

 Andy Gault | E-commerce director
Howdens Joinery Co. | A career in DIY will help Gault in his new role at  
Howdens where he has responsibility for its online business. This follows a short 
spell at Travis Perkins and before that he held a number of roles at Kingfisher. 
His expertise is very much in the digital sphere, with his role of director of omni-
channel at B&Q and director of e-commerce at Screwfix being the most notable.

 David Devany | MD of online
Iceland | Iceland is on a roll with its sustainability agenda striking a chord with 
many people and attracting new customers. It is the job of Devany to bring them 
to Iceland’s online business where he has been MD for two years. He has 20 
years of international experience in e-commerce and multi-channel including most 
recently four years as chief digital and information officer at Claire’s Accessories. 

The 
Recognised 
Retailers

A-Z

Chosen from our long list  
and deservedly included in  
the Top 100 Movers & Shakers, 
these individuals have been 
recognised for

- their innovation
- performance over the year
- potential future performance
- customer engagement
- future business leader potential
- multi-channel strategy

They are listed here in alphabetical order  
by the organisation employing them.
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Dino Rocos | Operations director
 Simon Coble | Trading director
 Andrew Murphy | CIO

John Lewis | Rocos ensures the goods are on the shelves at John Lewis – both 
physically and virtually. He became operations director with responsibility for its 
retail branches, primary distribution and secondary fulfilment in 2010 and under 
his watch JLP has won several supply chain accolades. He works alongside 
another long-standing employee Murphy who took up the CIO role in January of 
2018 and Coble who joined the operation in December 2017 fresh from the Body 
Shop. Based on their new roles the latter two are ones to watch in the part they 
play in JLP’s development.

 John Colley | Chief trading officer
Kingfisher | Colley is a Kingfisher returner – having spent two and a half years 
as commercial marketing director at B&Q from 2008 onwards and five years at 
Screwfix previous to that. Between his tenures at Kingfisher he was variously chief 
commercial officer at Maxeda DIY group, managing director of retail at Majestic 
Wine, and CEO of Hobbycraft for a short period in 2017. He has a big role 
managing Kingfisher’s multiple brands across various countries. 

Charlie Marshall | Founder & CEO
Loaf | Initially created as a bed retailer the business has branched out into offering 
a full range of goods for the home under the guidance of its founder Marshall. It is 
very much a multi-channel business with a handful of stores that have been added 
onto what was originally an online-only operation. The company cleverly uses 
digital marketing to cross-sell its range based on shopper behaviour.

Chris Morton | CEO
Lyst | Morton founded curated fashion marketplace Lyst in 2009 and has built 
it into a worldwide business with more than 50 million users who enjoy the time 
saved by not having to browse multiple stores separately. There have been 
challenges in what is a tough market but the recent fundraising of around £50 
million included money from LVMH, which has given a boost to the prospects for 
Lyst. Morton’s financial and IT pedigree is strong having previously spent several 
years at Balderton Capital. 

 Paul Hornby | Director of e-commerce
Matalan | Matalan has the objective of driving online growth and heading  
up the charge is Hornby who joined in January 2018 with responsibility for  
the e-commerce P&L. He has plenty of relevant experience having spent  
more than a decade at Shop Direct where he was heavily involved with its  
digital transformation. 

Jonathan Wall | Chief digital officer
Missguided | The much respected Wall joined online fashion house Missguided 
a year ago on a part-time basis having previously led the transformation of Shop 
Direct for seven years where he and his team were responsible for, among other 
things, mobile marketing and developing the mobile proposition across the web. 
He recently took on his first non-executive role, with Yours Clothing.

Nitin Passi | Founder & CEO
Missguided | Making 1,000 brand new styles available every week has helped 
Missguided, which is the creation of Passi, continue to attract its core younger 
fashion conscious shoppers. That it was named as the official exclusive stylist to 
Love Island during its two month run highlights its place in the market. Passi has 
boosted the capability within the business with hires like well respected Jonathan 
Wall as chief digital officer but there have been some challenges. The decision to 
open stores has proven to be a costly exercise.

David Potts | CEO
Morrison’s | Potts moved into the CEO seat at Morrison’s in 2015 after nearly 40 
years at rival Tesco with a mandate to focus on the core supermarket business 
and he has had a seriously positive impact. However, its slow-to-start online 
operation has not escaped his attention and the deal with Amazon Fresh and 
Prime look like potentially smart moves. Potts also cut a much better partnership 
deal with Ocado that further enhances its online capability.

Matt Henton | Head of e-commerce
Moss Bros Group | Moss Bros is gradually coming to terms with the challenge of 
reconfiguring its business for a more digitally-driven environment and Henton 
is head of the e-commerce component, which he has had responsibility for 
since January 2015. He previously spent just over a year at My-Wardrobe.com 
and prior to that he held a variety of e-commerce roles at companies including 
eSpares and Electrolux.

Mark Newton-Jones | CEO
 Martin Bell | Head of e-commerce

Mothercare | For a very brief period Newton-Jones was ousted by the board 
at Mothercare but was then quickly reinstated following the departure of its 
chairman. He has been CEO for over four years during which time Mothercare 
has been buffeted by the tough market conditions and is in the process of 
reducing its store count. Newton-Jones is yet another émigré from Shop Direct 
having spent nearly a decade as its group chief executive. He is being assisted 
by Bell who joined Mothercare in 2015 after leaving his position as head of online 
trading for electricals at Tesco.

“At Apple one of her 
key recent initiatives 
is the introduction of a 
‘town square’ concept 
into its new and 
reconfigured stores.”
See Angela Ahrendts | Apple
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Simon Wolfson | CEO
 Kash Mahmood | Group e-commerce director

Next | Wolfson has headed up Next since 2001 giving him an impressively long 
and steady tenure at the top of one of Britain’s best known retailers. There have 
been issues over recent years with balancing the stores business with online sales 
as the latter grow but he has got a handle on it of late. Boosting the online share 
of the mix is Mahmood who was poached from Walgreens Boots Alliance in 2016 
where he was director of digital innovation and founder of Boots BetaLab.

 Rosie Srao | Digital product director EMEA
Nike | As Nike seeks to drive more direct-to-consumer sales Srao will find she has 
increasing influence in her role as digital product manager. She took up the job in 
May 2018 having previously spent time working at John Lewis, Marks & Spencer 
and in the mobile phone industry. With Nike proving very experimental with its 
digital activities Srao is definitely one to watch. 

Bridget Lea | Director of stores, online,  
 multi-channel and supply chain
O2 | Lea has a varied retail background having started out in 1994 as a graduate 
trainee for M&S before notching up time with Uniqlo, Arcadia, Tie Rack and finally 
Oasis as global retail operations director. She took on the role of head of stores 
with O2 in 2013 and moved quickly through the ranks to her current wide reaching 
position of director of stores, online and omni-channel. One challenge will be to 
determine the optimum number of stores as online sales continue to grow.

Mark Livingstone | CEO
Pharmacy2U | Extremely experienced entrepreneur in the digital space Livingstone 
became CEO of Pharmacy2U following its merger with ChemistDirect.co.uk in July 
2016. He has been busily building the business from this new platform. He brings 
expertise from his time a co-founder and CEO of LoveFilm, worldwide MD of Lego 
Interactive, and he was also one of the people behind Graze. 

Jody Ford | CEO
Jonathon Brown | COO
PhotoBox Group | The opening of a new £20 million London headquarters signals 
the intent of the business and will house all its subsidiaries, including MoonPig, 
having made a string of acquisitions in recent years. The move has been overseen 
by Ford who has spent two years at the helm of the web-to-print specialist 
following a two-year stint at eBay as its VP for global growth. The experienced 
Brown was also appointed in 2016 and has responsibility for developing the 
mobile proposition across all the brands. 

Christos Angelides | CEO
Reiss | Reiss had been undergoing a transformation at the time Angelides 
joined the business in early 2017 and he is bringing his extensive skills to play 
in helping build Reiss into a global multi-channel brand. He has the financial 
firepower of Warburg Pincus which bought the company in 2016 but he will face 
challenges. His experience includes a successful 28 years at Next and a brief 
spell at Abercrombie & Fitch.

Helen Hunter | Group chief data officer
Sainsbury’s | Fresh from nearly three years as Sainsbury’s director of data 
innovation, Hunter became chief data officer in April 2018. She brings to the role 
her specialties that include: commissioning customer analysis and extracting 
meaningful insight from it; leading data analysts and scientists to design new 
proposition and digital product development; as well as scoping loyalty and 
CRM strategy. Her time at Sainsbury’s began in 2010 as head of loyalty and her 
previous employers include Home Retail Group. 

Sean McKee | Head of e-commerce & customer services
Schuh | McKee has been with Schuh since 2000 and has worked in a variety 
of roles that gives him full visibility of the organisation. This has no doubt been 
crucial in him crafting a clever in-house built IT infrastructure on a modest 
technology budget. His current role gives him responsibility for customer 
experience as well as e-commerce, which highlights the focus of Schuh on 
service levels across touch-points. One other important aspect is that McKee 
now reports directly to MD Colin Temple.

 Graham Bell | CEO
 Rhian Bartlett | Commercial director

Screwfix | Since the summer of 2017 Bell has worked as CEO of Screwfix, which 
continues to be a bright digital spot within Kingfisher. He joined the business in 
2006 as operations and property director, which lasted 12 years and followed 
a stint as director of training for B&Q. He is assisted by Bartlett who has been 
at Screwfix for one year after amassing experience stretching from across 
Superdrug, Homebase, Sainsbury’s and eBay.

Paul Hayes | CEO
Seasalt | Hayes’ earlier background in footwear retailing does not suggest 
much about his digital prowess but since taking on the CEO role at Falmouth-
based women’s clothing firm Seasalt five years ago he has overseen its digital 
transformation. A re-platforming has given the business the foundations to 
achieve its plan of doubling sales over the next few years, with online playing a 
significant role.

“The opening of a new 
£20 million London 
headquarters signals 
the intent of the 
business and will house 
all its subsidiaries, 
including MoonPig”
See Jody Ford & Jonathon Brown | 
PhotoBox Group
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 Henry Birch | CEO
Shop Direct | Birch has a strong background in the betting industry including four 
years at the head of William Hill and most latterly as chief executive of the Rank 
Group so he no doubt has confidence in the odds of him stabilising the Shop 
Direct that has lost lots of senior personnel following the failure of its owners to sell 
the business. There has also been a major overhaul of the board. Birch is one to 
watch in this challenging role.

 Emma Wilkinson | CEO
SilkFred | With experience in buying and merchandising, including a year  
at My-Wardrobe, Wilkinson struck out in May 2011 and created an online 
marketplace for independent designer fashion brands - sold at high street  
prices. There has been talk of a flotation but this has receded and she  
continues to build the business on the back of initial seed finance and a  
crowd-funding campaign. 

Tamara Hill-Norton | Founder & creative director
Sweaty Betty | Hill-Norton has been building the business since 1998 very much 
in her own image and she continues to be its face as she holds the position 
of creative director. Despite the competition from Lulelemon in the athleisure 
category Hill-Norton has successfully fought Sweaty Betty’s corner through the 
clever use of social media and leveraging digital channels.

James Davidson | CEO & co-founder
Tails.com | Davidson used his experience at Innocent Drinks to good effect 
when he set up Tails.com as a subscription model business for personalised pet 
nutrition. Such was its impact since hitting the market in 2013 that it caught the 
eye of Nestlé, which bought a majority stake in the business. Davidson is running 
Tails.com as a standalone entity but having the FMCG firm’s support will seriously 
help its growth objectives. 

Kieran O’Neill | CEO & co-founder
Thread | O’Neill describes himself as a ‘serial entrepreneur’ and founded  
Thread in 2012 with the aim of helping people to dress well and feel amazing. 
Thread uses talented stylists with artificial intelligence algorithms to recommend 
the clothes for its customers, based on their appearance, taste and preferences. 
He has assembled an impressive set of investors including Balderton Capital. 

 Stephen Rapoport | VP direct to consumer
Unilever | Pushing direct to consumer sales is a priority for many brand owners 
and Unilever is among the biggest in the world so the role of Rapoport is 
particularly interesting. He was recruited in early 2018 and so he is definitely 
one to watch, especially with his strong background. He was previously CEO of 
coffee subscription service Pact Coffee and prior to that he worked at Airbnb and 
co-founded Crashpadder.com.

Jo Jenkins | CEO
Julian Baker | Cross-channel marketing director
White Stuff | Jenkins made the move to White Stuff having missed out on the 
role of MD of clothing at Marks & Spencer and she joined the business with the 
objective of improving its digital capabilities. She brings a wealth of experience 
to the company as well as having the assistance of Baker who has held the role 
of cross channel marketing director since 2013. 

Will Kernan | Group CEO
Geoff Bull | Head of digital marketing and e-commerce
Wiggle / Chain Reaction | Kernan joined Wiggle in 2017 after a two-year stint 
as CEO of The White Company, which added to his rich CV of clothing retail 
in the UK that includes Arcadia and New Look. The cycling market has gotten 
very competitive, which led to the purchase of Chain Reaction that is still being 
integrated. Assistance comes from Bull who has been head of digital marketing 
since 2016 and is responsible for a team of 45 who run digital activity across 20 
international sites.

“Despite the  
competition from 
Lulelemon in the 
athleisure category  
Hill-Norton has 
successfully fought 
Sweaty Betty’s  
corner through the 
clever use of social 
media and leveraging 
digital channels.”
See Tamara Hill-Norton | Sweaty Betty
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Enablers & 
Facilitators
Supporting & 
Inspiring UK 
Retailers
These individuals represent 
enablers that continue to thrive  
on the changing needs of 
consumers and in turn help the 
retailers included in this report  
to achieve success.

They are listed here in alphabetical order  
by the organisation employing them.

Pieter van der Does | Co-founder & CEO
Adyen | Since co-founding Adyen in 2006 van der Does has built the payments 
business into a significant player processing €100 billion of transactions in 2017 
for clients including Uber, Spotify and eBay. The latter significantly shifted its 
business from PayPal. The objective was to create an integrated platform that 
served global businesses operating across countries with different currencies  
and via multiple channels.

Tony Mannix | CEO
Clipper Logistics | Clipper has put itself in a leading position serving the growing 
market of online clothing retailers who need a strong partner to deal with the 
complex and high volume nature of the category – in particular handling returns. 
Mannix has been integral to building Clipper’s presence in this part of the market 
and he has also overseen the innovative Click & Collect collaboration with John 
Lewis. He joined the business in 2006 and has over 30 years of experience in 
retail logistics.

Dwain McDonald | CEO
DPD | Among the various delivery companies DPD is frequently held up by 
retailers as one of the more progressive in its adoption of new technology that 
helps the customer. The drive to innovate is very much driven by the hard-
charging McDonald. He has been with the business since 1988 when it was called 
Parceline and during his tenure as CEO (which began in 2008) he has presided 
over the launch of a one-hour delivery window service, Predict, the Your DPD app, 
and Precise that allows customers to select their own delivery slot. 

Michael Ross | Chief scientist
OrderDynamics | With extensive experience in the digital arena dating back  
to his days as CEO of Figleaves in 1999 Ross now enjoys being a sounding  
board for many who seek his wise counsel. He was recently appointed as a  
non-executive of N Brown Group to add to the same position he holds 
at Sainsbury’s Bank. He continues with the day job of chief scientist at 
OrderDynamics where he has been since 2006. 

Graham Cooke | CEO
Qubit | Qubit was a pioneer in the market for digital marketing and e-commerce 
optimisation based on the rich insights the company derived from customer data. 
There might be more competition for such services today but Cooke still holds his 
position as an influential player in the market with the ear of the many senior retail 
executives that use Qubit’s solutions.

Tobi Lütke | Founder & CEO
Shopify | Shopify was officially launched in 2006 as an offshoot of an e-commerce 
platform Lütke had built when he could not find one he rated for his online 
snowboard shop. Such has been the robust and flexible nature of this base that it 
has been adopted by hundreds of thousands of businesses around the world. Its 
scaleabilty has meant that as retailers have grown they have not needed to move 
from Shopify onto a larger platform provider.

Edwina Dunn | CEO
Clive Humby | Chief data scientist
Starcount | The pairing of Dunn and Humby has been massively influential  
in the field of customer data and the creation of actionable insights from 
increasingly rich data sets. Having created Dunnhumby and ultimately selling  
it to Tesco they now run Starcount, which brings together data from various 
sources including social media to create new insight models that have powerful 
predictive capabilities. 

 Charlie Pool | CEO
Stowga | Pool created Stowga in May 2016 as the Airbnb of warehousing space. 
Having recognised the fluctuations in supply and demand of this asset he set up 
the business as the online marketplace for pay-as-you-go warehousing that links 
retailers requiring space with organisations that have available square footage.  
It is still early days for the company but Pool has created a unique service and he 
is an obvious one to watch.

Tugce Bulut | Founder
Streetbees | Tugce founded Streetbees in late 2014 as a new way for retailers 
and brand owners to undertake research. It can instantly call on a large base 
of individuals around the world to simply demonstrate on video or describe by 
voice how they undertake tasks and use products. This data reveals rich insights. 
Dislodging Kantar in providing research to Unilever was a major breakthrough for 
Tugce. The raising of $12 million in early 2018 will help Streetbees’ growth plan.

Ross Bailey | Founder
Bailey pioneered the model of an online marketplace for retail space in 2012 and 
has built a business that has a presence in the UK, France and the US. It works 
with many retailers and brand owners – from the largest multi-nationals to tiny 
outfits looking to open their first pop-up. He has brought some fresh thinking to 
the property industry and the ramifications on the market from his move to create 
Appear Here will continue to be felt for some time. 



Recruitment 
Specialists
These are the most infl uential 
advisors in the retail industry 
today, and the leading 
recruitment specialists 
working at the heart of the 
sector to make things happen 
in the world of Retail. 

Listed alphabetically by their surname.

Joel Barnett | Founder
Fortune Hill | Beginning his career in executive search in 1999 had Barnett pitched 
in at the time of the dotcom boom, which has no doubt positioned him well for 
building up Fortune Hill, which he founded in 2008. He also gained experience 
working as recruitment director at HomeServe and director of executive 
recruitment at the once hard-charging Caudwell Group.

Moira Benigson | Founder
The MBS Group | The extremely well known and respected Benigson very 
much leads The MBS Group from the front and her imprint runs throughout 
the business. She founded the operation in 1989 and has built it up into one 
of the most successful search consultants in its sectors. 

Agnes Grieves | Managing director
The Up Group | Grieves is integral to The Up Group organisation with her 
specialism in the digital arena within which she has built up a powerful 
global network that helps her place executives across the board into senior 
roles. She joined the business in 2016 after a nine year stint at Russell 
Reynolds where she was focused on consumer goods and digital. 

Jonathan Hall | Founder
Cranberry Panda | Hall founded Cranberry Panda as a specialist 
e-commerce recruitment agency and it has carved out an important place 
in the retail industry for sourcing people across a range of disciplines from 
general e-commerce leader roles to web analytics and digital marketing. 
The business’s unstuffy, playful persona has no doubt helped it position 
itself well among its target market. 

Orlando Martins | Director
ORESA | As retailers undergo their transformations ORESA has placed itself 
as an increasingly strong source of executives who fi ll the brief to execute 
on these tough strategic imperatives. Martins founded the business in 2008 
and he has overseen its rise to become a well respected operation in a 
buoyant part of the market. 

Ben Twynam | Regional managing partner
Heidrick & Struggles | Twynam has a wide-ranging brief that encompasses 
retail as well as travel, leisure and hospitality but as the lines between these 
sectors blur then this visibility across disciplines has its advantages. He joined 
Heidrick & Struggles in 2014 after a period at Korn Ferry Whitehead Mann where 
he held a variety of roles and has a full grasp of the requirements that digital 
places on executives.

...increased digital resonance because online 
sales will become increasingly important to 
the company as it pushes its agenda of driving 
more direct-to-consumer sales.”
See Rebecca DeNiro | Dyson
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Investors 
& Non-
executive 
Directors
A mix of private investors  
and specialists at investment 
firms along with influential  
non-exec directors with 
multiple roles. This list 
comprises the most prominent 
figures currently investing 
in the retail industry and 
experienced directors who  
are helping retailers navigate 
the challenging digital journey. 

Listed alphabetically by their surname.

Simon Calver | Head of investments
Harry Briggs | Partner
Business Growth Fund Ventures | Massively experienced Calver co-founded 
BGF Ventures with Briggs after a career that began at Dell and moved onto CEO 
positions at LoveFilm and Mothercare. Briggs was a successful investor with VC 
firm Balderton Capital and along with Calver he has put BGF funds into Trouva, 
Streetbees, and Paddle among other things. Expect more moves from the pair.

Jacqueline de Rojas | Non-executive and advisor
De Rojas is very much a cheerleader for technology and plays a very active  
role in promoting digital across sectors as well as advising companies in her  
non-executive positions at Rightmove and Costain. Her key platforms of influence 
on the digital economy are Digital Leaders, where she became chair in October 
2017, and techUK where she has been president since July 2015. 

Mark Evans | Founder
Present Value Trust | Since founding private equity business Present Value 
Trust Evans has been involved with many start-ups within the digital space as 
an investor and director. His present portfolio includes The Hut Group, Gousto, 
Depop, and Appear Here, which puts him at the centre of developments in the UK.

Susanne Given | Non-executive director
Given has a mixed portfolio of non-executive positions that encompass Made, 
Outfittery, Al Tayer Group and Eurostar. They can each call on the great 
experience she gained from her time in senior roles at SuperGroup, TK Maxx  
and Harrods among others. 

Guy Hipwell | Non-executive and investor
Hipwell is very much an international player having had roles and advisory 
positions across Europe that followed a retail career that included e-commerce 
roles at Liberty in the UK and C&A in Germany. He is currently involved with 
Grabble, Frowse and Thread as well as being a trustee of the Retail Trust. 

Jon Kamaluddin | Non-executive director & investor
After a successful decade at Asos where Kamaluddin was initially FD and then 
international director he moved onto a portfolio career. This presently includes 
non-executive director roles at Farfetch, chairman of Klarna, investor and director 
at The Secret Linen Store and an advisor role at VC firm Felix Capital. 

Brian McBride | Non-executive director
McBride has recently relinquished his role as chairman of Asos but still retains  
his position as chairman of Wiggle and senior non-executive director at AO.com. 
He is also a senior advisor to Scottish Equity Partners that had a notable exit 
last year from Skyscanner. As a former head of Amazon in the UK and other 
technology businesses McBride has a serious amount of valuable experience. 

Doug McCallum | Non-executive director
McCallum has three non-executive roles in growing businesses that will no doubt 
have kept him busy over the past year. None more so than Ocado that is going 
through a transformative period. Trainline and PhotoBox are the other two that are 
both at the sharp end of digital and will no doubt call on the experience he gained 
at eBay where he spent a decade between 2001 and 2011. 

Richard Pennycook | Non-executive director
With a pedigree that few can match Pennycook is in great demand across the 
retail industry for his sound counsel. Following many senior roles including director 
positions at Morrison’s and latterly CEO of The Co-operative Group he is presently 
involved with The Hut Group, Howdens and Fenwicks, as well as recently taking on 
the chairman role at the BRC.

Danny Rimer | Partner
Index Ventures | Rimer set up the London office of Index Ventures and although he 
is now based out of San Francisco his influence in the UK is still marked. He sits on 
the board of Farfetch having been involved with investments in myriad businesses 
including Deliveroo and PhotoBox. The recent $1.7 billion fundraising for two 
European funds will see Rimer and Index exert further influence in the UK.

Robin Terrell | Non-executive director & investor
Terrell left Tesco in 2016 with plenty of industry respect and he has parlayed this 
into a beefy set of non-executive roles and industry investments that encompass 
start-ups to sizeable enterprises. They include Karen Millen, Wilko, Amara Living, 
Cocoon, Catapult and William Hill. 

Peter Williams | Non-executive director
His high level experience running physical retail with Selfridges and Alpha Group 
(and many other such roles) combined with early digital experience as chairman  
of Asos has given Williams an unrivalled perspective on the industry. As such he  
is in great demand and is currently involved with Boohoo.com, Domino’s, U and  
I Group, Rightmove, Mister Spex and Sophia Webster.
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Congratulations
movers, shakers, 
connectors and 
innovators
Let nothing hold you back.
Be where you want to be now, and as far in the future as you want 
to aim. Whether it’s a relatively small step forward you need to 
take, or a radical change in business vision which needs to be 
implemented, we’ll get you there.
K3 works with businesses to intelligently apply technologies that 
make retailers’ lives easier and businesses more successful.
Because of our experience across more than 800 retail brands, 
Ann Summers, Evans Cycles, Fortnum & Mason, Heals, 
Hobbycraft, Joseph, Nando’s, Ted Baker, the White Company 
and many more are able to pursue their business goals with the 
expertise of K3 behind them.
We are part of the K3 Business Technology Group and a 
Microsoft Gold Certi� ed Partner.
Be where you want to be. Connect with K3. 
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